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Overview

What is Maze?

It makes sense of your mind and gets you the inspira�on 
to help you come up with ideas. It helps you effortlessly 
save every thought, idea and link in any form. Build your 
knowledge library and explore your flexible digital canvas 
for ideas. 

Maze is a tool for thought created 

by designers for designers.



Pre-Launch

Core Marke�ng



Core Marke�ng

Twi�er

Social Media channels will be used to create an interest and curiosity 
surrounding Maze. This will help gather the first cohort of beta 
testers, and start building a small community of interested designers. 

Due to its design community, it is a great place to start a 
campaign and get established designers involved. The “It all 
started with an idea” campaign will let designers explain 
where their most famous designs originated. It will also 
include visuals and quotes about ideas and inspira�on.



Website

Blog

Mural campaigns

Maze is about crea�vity, inspira�on and design. One way to 
engage with all those things is to collaborate with street 
ar�sts to create beau�ful murals in different ci�es. 
Inspira�on can strike anywhere, on the way to work, on an 
a�ernoon stroll or a coffee break, and that’s where you’ll be 
able to find those murals. As well as indoor spaces like 
shared offices, design conferences, universi�es and 
independent coffee shops.

During the Pre-Launch, the website will consist of a wai�ng-
list link or login link for beta testers, and a mission 
statement to create interest. It’ll be the main touchpoint to 
users at the beginning, where users will be told to keep their 
eyes peeled for what’s coming.

The blog will be curated with ar�cles about ideas, design 
processes and inspira�on. Its aim will be to help engage 
designers and create a community of like-minded people. 



https://twitter.com/getthemazeapp

https://getthemazeapp.com

https://blog.getthemazeapp.com



Launch

Launch and collaborators



Launching the app

At the launch, users will be able to create an account without joining 
a waitlist first.  

At launch, Maze will be free to download for a single 
account with the possibility to upgrade to a paid team plan. 
Available on the App Store on desktop and mobile. 

Launch



Collaborators

Conferences

Ge�ng renowned designers on board as collaborators and 
partners will help to validate Maze in the eyes of other 
designers. This will help to get the word out to a wider 
audience and to gain their trust.

Maze installa�ons at conferences will be part of the guerrilla 
marke�ng and will help Maze to stand out.  
Walk through a maze, with crea�ve quotes around every 
corner, and pin your own ideas for others to find.

Aaron Draplin

Howard Pinsky

Cassidy Williams



Promotion

Reaching a wider audience



Product Hunt

Merchandise

To share Maze with a wider audience, it’ll be submi�ed to 
Product Hunt to boost traffic to the website. It’s the place 
to be for an early stage product.

Designers love merch, so engaged members of the 
community will receive merch boxes and will create more 
word of mouth engagement.  
 
Coffee mugs and nicely designed t-shirts will be catching 
eyes in shared offices and during video calls with co-
workers. The merch will feed into the office culture, and it 
will include:

Sta�onery, S�ckers, Coffee mugs , Tote bags, T-shirts





Future

Goals for Maze



The goal for Maze is the become a 
useful addi�on to a designers toolkit, 
and eventually be featured as one of the 
apps at an Apple Event.

Future



Thank you!

Stay inspired.


